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EDITOR’S  SCATVIEW

The year 2022 is coming to an end. If we look back at the
year in perspective - It has been a tumultuous year for the media
and entertainment industry. There has been a growth in the media
and entertainment sector. Current statistics show the market at
US$ 29 billion in 2022 and estimated to grow to US$ 70 billion by
2030. The strong growth is evidently due to a surge in the OTT
sector.

Media Tech & Cable TV businesses are looking at expanding
their digital transformation, streamlining their traditional lines of
business to support their new digital divisions. However, the old
remains very much the source of income, with most seeing it as
still crucial to future success. This transition can be relatively well
mapped to a technology transition involving the move to satellite
broadband and the strong emergence of CDN workflows, strong
influx of ISPs and Internet Exchange and Data Center. In addition,
with the launch of 5G, the Scat domain is all set to unleash the next
wave of digitalisation. This will keep the LCOs and MSOs tuned
to growth over the next decade.

The CII Report also states some interesting points –
 YoY increase in T.V. households (Total 205Mn in 2022 led by

Free Dish.
 +2–4% Decline in ARPU over the past three years driven by

the change in the Cable-DTH Free Dish mix.
 The primary driver is the growth of the SVOD segment,

from 85–90Mn subscriptions in 2022 to 160–165Mn
subscriptions in 2027.

 Television remains the dominant media platform, with an
unparalleled reach of 900 million viewers. Affordability, the
volume of original content and challenges in fixed broadband
penetration in India provide the predominance of the T.V.
platform in India.

 Television (TV) remains the largest media platform in India
in terms of reach and consumer engagement.

 248 million households will be consuming linear Television
in 2026.

 Growth will be divided between Pay T.V. and Free to Air
(F.T.A.), with DD FreeDish expected to touch 52-55 Million
Households.

 97 per cent of TV households in India being single T.V. lends
credence to the importance of family viewing.

 Cord cutting in India remains relatively nascent, with an
estimated 0.5 million cord-cutters. ~13 million households
may be cord-cutting by 2026.
Looking forward to a eventful 2023 with major

transformations driving the industry.
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saala 2022 K%ma haonao vaalaa hO.yaid hma vaYa- kao pirp`oxya maoM doKoM–yah
maIiDyaa AaOr manaaorMjana ]Vaoga ko ilae ]qala–puQala vaalaa vaYa- rha hO.maIiDyaa
AaOr manaaorMjana xao~ maoM vaRiw hu[- hO.maaOjaUda AaMkD,o batato hOM ik 2022 maoM baajaar
29 Arba AmaoirkI Dâlar qaa AaOr 2030 tk 70 Arba AmaoirkI Dâlar tk baZ,nao
ka Anaumaana hO.majabaUt vaRiw spYT $p sao AaoTITI xao~ maoM ]Cala ko karNa hO.

maIiDyaaTok AaOr kobala TIvaI vyavasaaya Apnao nayao iDijaTla iDvaIjanaaoM ka
samaqa-na krnao ko ilae Apnao parMpirk vyavasaayaaoM kao sauvyavaisqat krto hue¸ Apnao
iDijaTla pirvat-na ka ivastar krnao pr ivacaar kr rho hOM.halaaMik¸ puranaa Aaya
ka sa`aot banaa huAa hO¸ AiQakaMSa [sao BaivaYya kI saflata ko ilae ABaI BaI
mah%vapUNa- maanato hOM.[sa saMËmaNa kao ek tknaIkI pirvat-na ko ilae ApoxaakRt
AcCI trh sao maOp ikyaa jaa sakta hO ijasamaoM saOTolaa[T ba`a^DbaOMD AaOr saIDIena vak-
Flaao ko majabaUt ]wBava¸ Aa[-esapI AaOr [MTrnaoT e@sacaoMja AaOr DoTasaoMTr ko
majabaUt p`vaah Saaimala hOM.[sako Alaavaa¸ 5jaI ko laa^nca ko saaqa¸ skOT Daomaona
iDijaTlaIkrNa kI AgalaI lahr laanao ko ilae pUrI trh tOyaar hO.yah elasaIAao
AaOr emaesaAao ko Agalao dSak maoM ivakasa ko ilae tOyaar rKogaa.

saIAa[-Aa[- kI irpaoT- maoM kuC idlacasp baatoM batayaI gayaI hOM:–
 TIvaI GaraoM maoM saala dr saala vaRiw ³ÍI iDSa ko naotR%va maoM 2022 maoM kula 205

imailayana´
 kobala DITIeca ÍI iDSa ima@sa maoM badlaava ko karNa ipClao tIna vaYaao-M maoM

eAarpIyaU maoM +2–4‰ kI igaravaT AayaI hO.
 p`aqaimak caalak esavaIAaoDI KMD kI vaRiw hO¸ jaao 2022 maoM 85–90

imailayana sabsaËIPSana sao 2027 tk 160–165 imailayana sabsaËIPSana tk
phuMca jaayaogaa.

 900 imailayana dSa-kaoM kI AiWtIya phuMca ko saaqa TolaIivajana p̀mauK maIiDyaa
PlaoTfâma- banaa huAa hO.saama-qya¸ maUla saamagàI kI maa~a AaOr Baart maoM inaiScat
bàâDbaOMD pOz maoM caunaaOityaaM Baart maoM TIvaI PlaoTfâma- kI p̀balata p̀dana krtI hO.

 TolaIivajana ³TIvaI´ phuMca AaOr ]pBaao@ta jauD,ava ko maamalao maoM Baart maoM
sabasao baD,a maIiDyaa PlaoTfa^ma- banaa huAa hO.

 2026 tk 248 imailayana pirvaar laIinayar TolaIivajana ka ]pBaaoga kroMgao.
 ivakasa kao po TIvaI AaOr ÍI–TU–eyar ³efTIe´ ko baIca ivaBaaijat ikyaa

jaayaogaa¸ ijasamaoM DIDI ÍI iDSa ko 52–55 imailayana pirvaaraoM tk phuMcanao kI
]mmaId hO.

 Baart maoM 97 p`itSat TIvaI ecaecaesa ekla TIvaI haonao ko karNa pirvaar
kao doKnao ko mah%va pr Baraosaa krto hOM.

 Anaumaainat 0º5 imailayana kaD- kTr ko saaqa Baart maoM kaD- kiTMga ApoxaakRt
kafI nayaa hO.2026 tk 13 imailayana TIvaI GaraoM maoM kaD-–kiTMga hao sakto
hOM.
]Vaaoga kao calaanao vaalao vaalao p`mauK pirvat-naaoM ko saaqa ek GaTnaapUNa- 2023

kI p`itxaa hO.


