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The year 2022 is coming to an end. If we look back at the
year in perspective - It has been a tumultuous year for the media
and entertainment industry. There has been a growth in the media
and entertainment sector. Current statistics show the market at
US$ 29 hillionin 2022 and estimated to grow to US$ 70 billion by
2030. The strong growth is evidently due to a surge in the OTT
sector.

Media Tech & Cable TV businesses arelooking at expanding
their digital transformation, streamlining their traditional lines of
business to support their new digital divisions. However, the old
remains very much the source of income, with most seeing it as
still crucial to future success. Thistransition can berelatively well
mapped to a technology transition involving the move to satellite
broadband and the strong emergence of CDN workflows, strong
influx of ISPsand I nter net Exchange and Data Center. |n addition,
with thelaunch of 5G, the Scat domainisall set to unleash the next
wave of digitalisation. Thiswill keep the LCOs and MSOs tuned
to growth over the next decade.

The ClI Report also states some interesting points —

« YoYincreasein T.V. households (Total 205Mnin 2022 led by
FreeDish.

% +2-4% Declinein ARPU over the past three yearsdriven by

the change in the Cable-DTH Free Dish mix.

< The primary driver is the growth of the SYOD segment,
from 85-90Mn subscriptions in 2022 to 160-165Mn
subscriptionsin 2027.

% Television remains the dominant media platform, with an
unparalleled reach of 900 million viewers. Affordability, the
volume of original content and challengesin fixed broadband
penetration in India provide the predominance of the T.V.
platformin India.

« Television (TV) remainsthelargest media platformin India
in terms of reach and consumer engagement.

248 million householdswill be consuming linear Television
in 2026.

« Growth will be divided between Pay T.V. and Free to Air
(F.T.A.), with DD FreeDish expected to touch 52-55 Million
Households.

< 97 per cent of TV householdsin India being single T.V. lends
credence to the importance of family viewing.

+ Cord cutting in India remains relatively nascent, with an
estimated 0.5 million cord-cutters. ~13 million households
may be cord-cutting by 2026.

Looking forward to a eventful 2023 with major
transformations driving the industry.
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